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Definitions 

Suborbital Space Flight: “Suborbital space flight for tourism can be defined where 

customers pay an initially high price to go on a quick ballistic flight in a spacecraft into 

space, get a few minutes of weightlessness and then return to Earth, without reaching 

orbit.” (Goehlich, 2002, pp. 15-16)  

 

Space Tourism: “Space tourism can be defined to include not only the vehicles that take 

public passengers into space, but also from the perspective of the "destination" 

paradigm. As such, the industry can be envisioned to include not only Earth based 

attractions that simulate the space experience such as space theme parks, space training 

camps, virtual reality facilities, multi-media interactive games and telerobotic Moon 

rovers controlled from Earth, but also parabolic flights, vertical suborbital flights, 

orbital flights lasting up to 3 days, or week-long stays at a floating space hotel, 

including participatory educational, research and entertainment experiences as well as 

space sports competitions (i.e. space Olympics). (Goehlich, 2007, p. 215) 

 

Space Tourism: “Ordinary members of the public buying tickets to travel to space and 

back.” (Space Future, 2007) 

 

Apogee: “The apogee is the point at which a body is at its furthest orbit from the Earth. 

The word derives from the Greek prefix apo meaning away and the word gaia meaning 

Earth. When a body is at apogee, it is also at its minimal orbital velocity.” (McGuigan, 

2008) 

 

The Karman Line: Named after Hungarian Theodore von Karman, an engineer and 

physicist dealing with aeronautics, the term Karman Line is generally used to describe 

the boundary between Earth and Outer Space, which is defined by the Fédération 

Aéronautique Internationale, an astronautic records commission, to be at an altitude of 

100 kilometres. (FAI, 2004) 

 

Low-Earth-Orbit: “The region of space below the altitude of 2000 km.” (NASA, 1995) 

 


